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Service

product
Brand strength

Strong Brand

senior level

Local claims service

Quick turn-around product on FastTrade

Claims experience letters to include
individual reserves

Quicker engagement

Automatic issue of notice
of interest letters &
indemnity letters by broker

Manage Strategic relationships c Alignment needs to be better on initial
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Issues with Relay / Applied -
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Good relationships at

Connectivity
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underwriting risks YOY

Advertise broker as
well as Direct
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Product
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Innovation [/ Technology

Telematics
Claims portal g Richer / more é % Technology more in
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